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Hawaii-based Maui Jim have concluded
their distribution agreement with all
Luxottica-owned retail stores world-
wide, effective immediately, according
to Chris Abbruzzese, vice president of
marketing.

‘This is an amicable decision,’ he said.
‘In recent months, given Luxottica’s long
term strategy of vertical integration, it
became increasingly clear that the con-
tinuation of our relationship was no
longer in the best interest of the Maui
Jim brand or ultimately, our consumer.’

Maui Jim, who claim to be the world’s
largest independent polarised sunglass
maker, will continue to offer consumers
their extensive, 200-SKU line through
more than 15,000 chain and indepen-
dent retail outlets. ‘We are relying on our
trade partners, who include the world’s
most innovative and successful retailers,
to represent Maui Jim and to continue to
build awareness for our products and
service.’ said Mr Abbruzzese. ‘Our
future rests upon our mutually reward-
ing relationship, which we will continue
to nurture.’
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 PixelOptics, Inc.  of Roanoke, Vir-
ginia and Panasonic Shikoku Elec-
tronics Co., Ltd of Matsuyama,
Japan, have been collaborating in
the development of PixelOptics
electronic spectacles. Pixel, the
world’s first composite ophthalmic
lens company, is developing, and
plans to market and sell both static
(fixed focus) and electronic dynamic
(changeable focus) lenses. Pixel
launched atLast! their first static
composite enhanced multifocal in
November of 2008. 

Bill Kokonaski, Pixel’s CTO said
‘Pixel and Panasonic Shikoku Elec-
tronics have been jointly develop-
ing the first ophthalmic eyewear
solution that crosses over into the
consumer electronics sector. We are
most pleased to have Panasonic
Shikoku Electronics assisting us with
this development.’

In 1999 e-Vision, LLC began the
development of electronic glasses.
e-Vision exclusively and globally
licensed its intellectual property,
trade secrets, and know-how to Pix-
el in 2005. Pixel, with the help of
nine other development partners
from around the world, have been
diligently furthering the develop-
ment. 

Panasonic Shikoku Electronics is
one of the development partners
playing a major role in the creation
of this product. To date, Pixel has
amassed an IP portfolio of over 300
patents and patent applications
around the world. 

Ronald D. Blum, president and
CEO of Pixel stated, ‘Pixel’s electron-
ic eyeglasses auto-focus faster than
the blink of an eye, using chemistry,
electricity, and optics, and do so
without moving parts. These glasses
allow for clear focus from far to
near, and everything in between.
They are lineless on the face of the
wearer and provide significantly
wider and less compromised fields
of clear vision having far less areas
of distortion than that of progres-

sive addition lenses of an equal
optical power.’ 

Dr. Blum continued, ‘Pixel were
delighted to have a global company
as well respected as Panasonic
Shikoku Electronics helping with the
development. Panasonic Shikoku
Electronicsí consumer knowledge
and scientific expertise has proven
to be most valuable and positive.’

‘Panasonic Shikoku Electronics is
very pleased to have had the oppor-
tunity to work on such an exciting
project and one that will benefit so
many people around the world’,
Yukinori Okazaki, chief technology
officer and board member of Pana-
sonic Shikoku Electronics Co., Ltd.
told OPTICAL WORLD. ‘We anticipate
there will be a lot of opportunities
in health care that will benefit the
world’s aging population in which
Panasonic Shikoku Electronics can
play a significant role. We see Pix-
el’s electronic eyeglasses as one of
these opportunities.’ 

Patrick Suel, a venture partner
with Panasonic’s US venture arm
added, ‘The progress in the relation-
ship between Pixel and Panasonic
Shikoku Electronics is the result of a
strong commitment to a common
vision and a high level of persis-
tence by all involved. The venture
group, which previously made an
investment in Pixel, is pleased to
have contributed to the sourcing
and facilitation of the relationship.’

William Spies, Pixel’s COO, said,
‘PixelOptics has designed its elec-
tronic eyewear in such a way that it
will involve all conventional chan-
nels of distribution: lens manufac-
turers, frame companies, wholesale
optical labs, eyecare professionals.
No special equipment will be
required to be purchased and the
current eye examination will not
change. We anticipate that if all
goes to plan PixelOptics will move
forward with a launch of its elec-
tronic eyewear in the second half of
2010.’ 
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The 17th Hong Kong Optical Fair 2009
was held on November 4-6 2009 at the
Hong Kong Convention and Exhibition
Centre. Held by the Hong Kong Trade
Development Council, it is also widely
regarded as the Asia Pacific version of
Silmo. 

There were 530 exhibitors from over
20 countries, occupying a floor area of
over 24,000 square metres. The show
mainly featured frames and sunglass-
es, but key players of the contact lens
and spectacle lens players were also
present. Although the fair remains very
Asian centric, it featured more Euro-
pean and North American players this
time, as well as Latin America. 

CHINA

Hong Kong
Optical Fair

OW february 2010 mag:OW March (2004)  02/02/2010  15:08  Page 8


