
Transition Optical, Inc, America’s lead-
ing manufacturer of photochromic
treatments that darken corrective
lenses, has agreed to stop using
allegedly anti-competitive practices to
maintain its monopoly and increase
prices, under a recent settlement with
the Federal Trade Commission.

‘Transitions crossed the line be-
tween aggressive competition and
illegal exclusionary conduct. It used
its monopoly power to strong-arm key
distributors into exclusive agree-
ments and unfairly box out rivals so
they could not use these distributors’,
said Richard Feinstein, director of the
FTC’s Bureau of Competition. ‘Its
actions prevented others from com-
peting on their merits, and con-
sumers were forced to pay more for
these lenses as a result. Such conduct

runs afoul of anti-trust laws and is
unacceptable’.

In 2008, photochromic lenses con-
stituted 18-20 per cent of all correc-
tive lenses purchased by consumers
nationwide, with sales totalling
approximately $630 million at the
wholesale level. Over the past five
years, Transitions had more than an
80 per cent share of photochromic
lens sales in the United States, and its
share exceeded 85 per cent in 2008.

The FTC charges that the company
illegally maintained its monopoly by
engaging in exclusive dealing at near-
ly every level of the photochromic
lens distribution chain. First, Transi-
tions refused to deal with manufac-
turers of corrective lenses – lens cast-
ers – if they sold a competing pho-
tochromic lens. Further down the sup-

ply chain, it is alleged that Transitions
used exclusive and other agreements
with the optical retail chains and
wholesale optical labs that restricted
their ability to sell competing lenses.

According to the FTC’s complaint,
Transitions’ exclusionary tactics locked
out rivals from approximately 85 per
cent of the lens caster market, and par-
tially or completely locked out rivals
from up to 40 per cent or more of the
retailer and wholesale lab market.

In settling the agency’s charges,
Transitions has agreed to a range of
restrictions, including an agreement
to stop all exclusive dealing practices
that pose a threat to competition.
These provisions will end its allegedly
anti-competitive conduct and make it
easier for competitors to enter the
market. 
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Lens innovators PixelOptics report
that Novacel of France have become
distributors of the innovative US-
based lens company’s range of com-
posite lenses outside North America,
distributing in France and Belgium.

Currently, PixelOptics supply the
enhanced multifocal atLast! with pro-
gressive segment design, giving back
intermediate vision to traditional bifo-
cal wearers, along with a no line bifo-
cal. Later this year, PixelOptics will
launch their ultra-thin aspheric
Behold! single vision. Both products
are made from a composite of Trivex
and 1.67 index materials molecularly
bonded for the optimum combination
of light weight, with strength and sta-
bility.

Composite provides versatility in
advanced design and ease of pro-
cessing, especially rimless frames.
AtLast! is now also available in Transi-
tions.  PixelOptics also plan to launch
their revolutionary electro-active

emPower! multifocal in Europe in
2011 following a regional, then Conti-
nent-wide introduction in North
America.

Novocel join a rollcall of distribu-
tors across Europe which already
includes Austrian Optic Technologies
(Austria), Avant Italiana (Italy), Danae
Vision (Czech Republic and Slovakia),
El-Nour (Egypt), Norville Group (UK
and Eire), Optical Technology (Andor-
ra and Spain), Schulz Optische Fabrik
GmbH (Germany and Denmark) and
Shamir Optical (Portugal and Israel).

Peter Zeiman, director, European
sales, comments: ‘We are delighted
to welcome Novacel to the distin-
guished group of companies distrib-
uting PixelOptics’ products in markets
on this side of the Atlantic. We have
already witnessed the sustained sup-
port they are giving the PixelOptics
brand.  These companies contributed
in a big way to the success PixelOp-
tics experienced at MIDO 2010.
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Marcolin
shareholders
approve buy-
back plan
Marcolin S.p.A. shareholders unani-
mously approved the financial state-
ments at December 31, 2009 in the ver-
sion prepared by the board of directors
and presented at a recent meeting. Dur-
ing the meeting the consolidated state-
ment for the 2009 financial year were
also examined.

In 2009, Marcolin S.p.A. achieved
sales of €112.6 million and a net profit
of €1.1 million. Sales of the Marcolin
Group were €180.3 million, and net
profit was €7 million.

The meeting also approved a new
buy-back plan, providing for the pur-
chase of ordinary treasury shares, with a
nominal value of €0.52 each, up to a
maximum of 10 per cent of the share
capital pro-tempore underwritten, also
taking into account the 681,000 treasury
shares at present held by the company
and any owned by subsidiaries.
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