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UNITED STATES

New owners pledge support
for DAC International’s
continued growth

The acquisition of DAC International by
American Industries was finalised on
April 30, 2010. For more than 25 years,
DAC International has been a world
leading manufacturer of innovative
lens production equipment and soft-
ware for the contact and intraocular
lens industries. More recently, the firm
broadened its product offering to
include a spectacle lens surfacing sys-
tem and specialty lens software.

American Industries, the new majori-
ty owner, is an investment company
located in Portland, Oregon. Over the
past nine months, they have been
working with DAC International’s man-
agement team to facilitate growth and
the acquisition of new technology.

In early January, American assisted
with the completion of an agreement,
whereby DAC International acquired

the technology to design, manufac-
ture, sell and service the Contamac BV
Opteq system, which has allowed DAC
to expand their already substantial
product line with high-end, ultra-pre-
cise equipment and software for the
production of contact and intraocular
lenses and the turning of plastics and
non-ferrous metals.

In conjunction with this acquisition,
DAC International was able to secure
the return of Ken Payne as European
sales manager and increase their size-
able service staff, with Opteq technical
support in Europe.

American Industries has been
involved with DAC since last August
and is in full support of the existing
management team, led by president
Jim Drain, and the direction they have
established. @
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sunglass firm’s action
against trade mark

imitation

Counterfeiting does not oly affect the
big fashion brands. The falsification
of eyewear and branding is a criminal
offence which also affects compa-
nies who own successful registered
brands. This is the experience of the
Belluno-based company Revert, Srl in
Italy, which has begun legal action to
protect its own brand Polar. For this
company, this is about a true battle
against the imitation of their brand,
attempted by a Chinese company.
‘The success of Polar has been
achieved after many years of hard
work, investment and commitment,’
explains managing director Reolon ‘It
is disconcerting to see how easy it is
to copy a trademark, as well as how
extensive the damaged is in terms of
our company’s image and turnover,
never mind the deception affecting
final customers. For this reason, we
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decided to invest in legal action. On
the opening day of the recent MIDO,
the customs officers in Rho confiscat-
ed the sunglasses and advertising
material for the brand Polar 1 one
and Polarone, produced and exhibit-
ed at the fair by a Chinese company
on their booth.’

The Brand Polar was patented by
Revert Srl in 1993. ‘The brand which
was recently registered by the Chi-
nese company in question,’ contin-
ues Mr Reolon, ‘is in opinion a clear
copy of the original brand, and by
being so similar the danger arises
that the public becomes confused
about the provenance of the sun-
glasses. Moreover, this is damaging
to our company which, since it was
first set up, has been characterised
by gdenuine efforts in research and
promotion.” @
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INDIA

Holden calls
for 100
optometry
schools to
boost eye care

A recent ground breaking decision by
a delegation of Indian and interna-
tional optometry representatives has
led to firm support for the develop-
ment of eye care services throughout
India. The New Delhi meeting con-
cluded with the signing of a Delhi
Declaration which heralds a signifi-
cant step towards the sustainable
development of optometry in the
country.

The delegation met to discuss the
development of blindness preven-
tion and to agree on a pathway for
the further development of optome-
try as an independent profession and
to substantially upgrade and increase
optometric human resources.

An estimated 456 million of India’s
1.12 billion people require vision cor-
rection. The cost in lost productivity
from uncorrected refractive error is
estimated at $23 billion per annum.

Amongst the delegation was Pro-
fessor Brien Holden, CEO of the Inter-
national Centre for Eyecare Education
and the Brien Holden Vision Institute.
Professor Holden commented, ‘The
reality is that to provide the neces-
sary vision care to the population,
India needs 115,000 optometrists.
But the fact remains that currently
the country has approximately 9,000
(four year trained optometrists) and
40,000 (two year trained) eye care
personnel’.

Professor Holden added that the
successful development of optome-
try in India would make a major and
very public contribution to the health
and welfare of the people of the
country.

If it is to further develop into a regu-
lated profession in India, it is estimat-
ed that the country will need at least
100 schools of optometry over the
next few decades to meet the demand
for fully qualified optometrists, said
Professor Holden. @



